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Designer’s guide




Introduction

Welcome to the THAIFEX-Anuga Asia design manual.

Design is a powerful tool when used well, but it can destroy a brand when
used badly. This manual sets out a “FREEDOM WITHIN A
FRAMEWORK?” philosophy, showing what can be adapted as a result of
local legal rules, photographic images which match local insights,

functional claims or local information panels.
It also sets out what is non-negotiable.

We are building a powerful global brand. We need a consistent,
global image, executed brilliantly by our parters around the world. This

manual is a guide to achieving global creative excellence.
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Logotype

Basic Logotype

Can be used in form as shown below:
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Clear Space

We measure the exclusion zone by taking the
height of the ‘" in the logo and using it to make out

the surrounding area.
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Logotype

Minimum Size

Do not use THAIFEX-Anuga Asia logotype below

the following size:

r
0.5cm [KHvey
T
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Logotype in Black

The black versions of the logotype is reserved

for documents printed in black & white.
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Use on Background Colors

The logo can be used on coloured background as per the examples.

* Red * Black
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Examples of Misuses

Do not change the logotype proportions. Do not use below minimum size of 0.5 cm. Do not use on a busy background. Do not change the font of the logotype.

Do not rotate the logotype. Do not use on another colored background. Do not change colors of the logotype. Do not distort the logotype.




Colour Scheme

Primary Colours
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Secondary Colours
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